
 
 

Haymarket Delivers Solid Growth in Operating Profit  
 

Media group accelerates digital transition, expands in US and completes £116m 
property disposal programme  

 
 

Financial results stated in £m 12 months to 
June 30, 2015 

12 months to 
June 30, 2014 

Group revenue 184.3 187.0 

Adjusted EBITDA 16.3 17.6 

Operating Profit 5.03  4.6 

Net Debt 18(*)1 88.4 

 
 

January 5 2016, London: Haymarket, the international media group, has today filed annual 
accounts showing an 8.7% per cent rise in operating profits to £5.03m (2014: £4.6m) on 
revenues of £184.3m (2014: £187.0m) in the financial year ending June 30, 2015, amid solid 
demand in its consumer media, business information and events operations. 
 
Trading during the year was ahead of budget as Haymarket continued to focus on content-
distribution in the motoring, medical, data security and marketing-communications segments, 
particularly in the US and increasingly on digital platforms. 
 
The solid financial performance coincided with a major property disposal programme, 
culminating with the sale in November 2015 of Haymarket’s former headquarters complex at 
Teddington, south west of London. Proceeds from the latest property sale enabled the Group to 
reduce net debt by almost 80% to less than £20m, compared with £94m at the end of the 
financial year. 
 
Lord Heseltine, Chairman of Haymarket, said: “Our Group is well-placed to seize expansion 
opportunities in the media industry following an encouraging operational performance in the 
last financial year. We have significantly strengthened our balance sheet since the year-end, 
with the sale of our Teddington site, enabling Haymarket to continue its digital transformation 
in our core markets.” 
 
The improvement in operating profit was driven primarily by growing demand for online 
content, notably in the motoring segment where Haymarket’s popular ‘Pistonheads’ platform 
continued to expand, as well as for specialist contract-publishing and medical and 
pharmaceutical business-information, notably in the US. 
 
 Kevin Costello, Group Chief Executive, added: “We have focused on segments where 
Haymarket has established expertise, whilst rationalising non-core parts of the portfolio and 
maintaining financial discipline across the business. We can continue to execute on the Group 
Growth Plan – identifying geographic and market segments that promise healthy returns – from 
a position of underlying strength.” 

                                                      
1 2015 figure is as of Nov 2015. 



 
Since the Group Growth Plan (GGP) was launched in 2012, group borrowings have reduced 
seven-fold from £144m and digital revenues have increased to 33% of the group total (current 
forecast is 37%). Print revenue now represents 42% of total revenue, down from 61% in 2012 at 
the start of the GGP, and is forecast to decrease further in the current financial year.  
 
Over the past two years, Haymarket has completed 10 non-core disposals – reducing its 
presence in countries such as Germany and Australia – while expanding in North America 
through bolt-on acquisitions. In the latest such deal, Haymarket acquired Group DCA, based in 
New Jersey, to expand its presence in the US market for online medical and pharmaceutical 
information. 
 
Contributions from DCA and other operations partially offset lower revenues from the Group’s 
reduced presence in Australia and Germany. 
 
At the pre-tax level, Haymarket reported a loss of £2.8m, compared with a prior-year profit of 
£11.1m, in which the figures were flattered by £16.4m of property disposals. 
 
Kevin Costello, Chief Executive said: “Although we have not been immune to the volatile 
advertising climate we have been able to weather the storm through investment and focus in 
our top performing segments.  We also continued to shift our portfolio away from print in favour 
of digital and our festivals, conferences and exhibitions businesses.” 
 

 
Media Enquiries:  
 
Tim Burt/Ben Ullmann, Teneo Strategy, 020 7240 2486 

 
About Haymarket Media Group: 
 
Haymarket Media Group creates award-winning specialist content for international audiences. 
The company has more than 70 market-leading brands in 14 offices across six countries, 
connecting people and communities across digital, mobile, print and live media. 
 
Although Haymarket's portfolio is diverse, its philosophy is the same across borders and 
markets: deliver brand experiences that truly meet the needs of audiences and clients. It is this 
uncompromising focus that has earned Haymarket the trust of millions worldwide. Haymarket's 
brands include Stuff, FourFourTwo, What Car?, Pistonheads, Campaign, PRWeek, MyCME and 
Finance Asia. 


